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“What is modern?
Carlo Scarpa’s reno-
vation of Patermo’s
Palazzo Abatellis.
Fondazione Prada,
where Rem Koolhaas
gilded an old build-
ing nexttoanew one
clad in aluminum.”

MARIA CORNEJO

‘Modern isn't sticking
to one form of design.
It's how you make it
personal. Things that
are not only well-
designed but have
heart, feeling. and
texture, and enhance
one’s life. That's
modern to me.”

NATE BERKUS

“Handwoven textiles
from Peru, ceramics
and crafts from
Mexico: These things
represent tradition
and culture. Mix
them with vintage
furniture and the
effect is both storied
and modern.”

JEAN-LOUIS
DENIOT

“Art Nouveau is
aboutto have a sec-
ond life. Works by
Mackintosh, Hoff-
mann, and Loos and
the Wiener Werk-
statte will become
the reference points.”

MA YANSONG

“We should delin-
eate a new ideal for
the city of the future.
We need to construct
an environment that
embodies both the
convenience of a
modern city and the
ancient Eastern
affinity for nature.” >

THINKING AHEAD

CHAMPEAU

& WILDE

“We can now use our
phones to control
poth our music and
the temperature of
our floors. Integrating
new technowogies
with grace is the
next challenge in
interiordesign”

S :
Andy Singer at
home in H on.

PAUL FORTUNE

“Sustainable and
green are the most
modern attributes for
aesign going forward.
Studio Swine works
with human hair and
bioresin—it’samaz-
ing and modern, a
renewable resource
usedin anew way.”

GREAT STYLE/PRICES

MARIO BUATTA
“Ithink the pendulum
is taking a swing
back to romanticism.
in fashion we are
seeing more colors
tlorals. and prints
People are respond-
ing to happier
moments in whart
they are wearing.”

MARK
CUNNINGHAM
“Artist Wade Guyton’s
work is anead of its
time—powerful and
subtle shapes exe-
cuted witn inventive
printing techniques
He challenges the
past to create an
emerging future.” [>
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